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Lucy Billingsley has spent her career in real estate, developing and managing commercial
developments. Lucy and Henry Billingsley started Billingsley Company in 1978 hoping to
develop lots of properties, have a legitimate business, sleep well at night and have fun along the
way. Happily, it worked. From raw land to master-planned corporate parks and multifamily
neighborhoods, the Billingsleys are involved in every step of design, instruction, leasing and
management. They keep what they build. International Business Park, Austin Ranch, Cypress
Waters and the Arts Plaza campus in Dallas’ Arts District are some of their larger projects.
Prior to her focus on Billingsley Company, Lucy was chief executive officer of the Dallas
Market Center and the Crow Design Centers in Dallas, Houston and Boston. She grew
Wyndham Jade to become the largest privately-owned travel agency in the Southwest.
Lucy’s primary civic activities include: National Geographic Society’s International Council of
Advisors, the Council of Foreign Relations and ULI Governing Trustee Board. Locally, she is
on the Boards or Advisory Committees of Southwestern Medical Foundation, The Real Estate
Council, Southern Methodist University’s Tower Center for Political Studies and Folsom
Institute for Real Estate. Previously, Lucy founded Chiapas International and was the board
chair of both Women for Women International and the Tate Board at Southern Methodist
University and served on the Grameen Foundation Board.
Lucy has been inducted into the Dallas Business Hall of Fame, the NTCAR Hall of Fame,
awarded the 2013 H. Neil Mallon Award and the Dallas Historical Society’s Awards for
Excellence in Business. She has also been recognized by CREW as a Distinguished Leader in
Commercial Real Estate.
Lucy Billingsley was born and raised in Dallas and is a graduate of The University of Texas
with a B.B.A. in finance. She presently lives in Dallas with her husband, Henry, has four adult
children and six grandchildren.
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David Bonderman is co-founder and chairman of TPG, a leading global alternative asset firm.
Headquartered in Fort Worth and San Francisco, TPG manages more than $73 billion in
assets and has 16 offices around the world. The firm’s investment platforms span a wide range
of asset classes, including private equity, credit, growth venture, impact investing, real estate,
and public equity.
TPG’s investments and operations teams have deep experience partnering with companies
across the consumer and retail, financial services, health care, industrials, Internet and digital
media, natural resources and energy, and technology and software sectors. The firm aims
to build dynamic products and options for its investors while also instituting discipline and
operational excellence across its investment strategies and the performance of its portfolio.
Founded in 1992, TPG has a 25-year history of partnering with and building leading,
innovative companies around the world, including Airbnb, Cirque du Soleil, Continental
Airlines, Neiman Marcus, McAfee, Spotify and SurveyMonkey.
Prior to founding TPG, Mr. Bonderman was chief operating officer of the Robert M. Bass
Group, Inc. (RMBG), which now operates as the Keystone Group, L.P. in Fort Worth, Texas.
Prior to joining RMBG in 1983, Mr. Bonderman was a partner in the law firm of Arnold
& Porter in Washington, D.C., where he specialized in corporate, securities, bankruptcy,
and antitrust litigation. From 1969 to 1970, Mr. Bonderman was a Fellow in Foreign and
Comparative Law in conjunction with Harvard University, and from 1968 to 1969, he served as
special assistant to the U.S. Attorney General in the Civil Rights Division. From 1967 to 1968,
Mr. Bonderman was assistant professor at Tulane University School of Law in New Orleans.
Mr. Bonderman has been a longtime supporter and board member of The Wilderness Society
and the Grand Canyon Trust, both of which are key players in protecting wild lands. He also
funds the Wildcat Foundation, which is a significant donor to anti-poaching causes in Africa.
In 1995, Mr. Bonderman created The Bonderman Travel Fellowship at his alma mater, the
University of Washington. The fellowship offers the university’s graduate, professional and
select undergraduate students an opportunity to engage in an independent exploration and
travel abroad. In 2013, Mr. Bonderman was awarded the Global Leadership Award from the
Asia Society, and in 2016, he received the Woodrow Wilson Award for Corporate Citizenship.
Mr. Bonderman’s other board memberships include China International Capital Corporation
Ltd, Cushman & Wakefield, Kite Pharma, Inc., Ryanair Holdings, plc (of which he is
chairman), The Rock and Roll Hall of Fame Foundation, and The Rise Fund, as well as
various academic and advisory boards.
Mr. Bonderman graduated magna cum laude from Harvard Law School in 1966. He was
a member of the Harvard Law Review and a Sheldon Fellow. He is a 1963 graduate of the
University of Washington in Seattle.
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Forrest Hoglund was born in Lawrence, Kansas and graduated from the University of Kansas in 1956 with
a degree in mechanical engineering. His options after graduation were to play minor league baseball with the
Yankees or to get married and go to work. He made the right choice in marrying Sally Roney and heading
to Texas to work for Humble Oil (now Exxon). Upscale living included stays in the Texas towns of Refugio,
Freer, Kingsville, Beaumont and Houston. He was placed on the fast track management development
program, starting in New Orleans and Houston, and ended up as corporate vice president of Gas and Gas
Liquids for Exxon in New York. Forrest likes to divide his business career into thirds, and this first third was
spent successfully in one of the largest companies in the world. But he decided he really didn’t want to work
for the same company all his life.
Forrest left Exxon to become president of Texas Oil & Gas, a Dallas-based company. After 10 years of
rapid growth, that company was merged into U.S. Steel Corporation and he served on the U.S. Steel Board.
However, he was working in a major company once again. In 1987, he was recruited as CEO to Enron Oil
& Gas Company (EOG) in order to take it public. He was able to build a very successful low cost, low debt,
public company right in the middle of the Enron Corporation quagmire and EOG’s value grew six fold
during his tenure. He left what is now known as EOG Resources in 1999 on the same day EOG became fully
independent from the Enron organization. That completed the second third of his business life – helping build
two very successful mid-sized companies.
The last third of his business career was designed to manage even smaller organizations where he would
have more impact and ownership potential. His goal was to make his own mark in a more direct fashion.
Additionally, he wanted to have more time to contribute to his numerous not-for-profit interests. In Houston,
he became chairman of the Houston Museum of Natural Science and chairman of the MD Anderson Board
of Visitors. Forrest and Sally and their three daughters, Kelly, Shelly, and Kristy, started The Hoglund
Foundation in 1988, in what Forrest says was the greatest financial decision he ever made. Today, the
Foundation continues to promote interests and entities that are near and dear to their hearts in the Dallas
area, where the whole family is active in the philanthropic community. Forrest also currently serves as vice
chairman of Reasoning Mind, a web-based math program which is designed to allow the U.S. to become
competitive in math education in the world.
The Hoglunds chaired the $653 million University of Kansas Capital Campaign known as KU First. Forrest
also chaired the very successful $185 million Capital Campaign to build the Perot Museum in Dallas. The
Perot goal was achieved a year early, all from private sources, and no debt was needed to build the worldclass museum. As Forrest loves to say, “The Perot Museum was a gift to North Texas and was designed to
be expanded and enhanced as the community wants. It is all set up for that.” A major dinosaur discovery by
the Perot Museum paleontologists bears the name Nanuqsaurus Hoglundi, honoring Forrest’s career in earth
sciences and his philanthropic efforts.
Forrest’s latest business venture is SeaOne Holdings, based in Houston. SeaOne has developed a worldwide
patented system to carry natural gas and gas liquids together in a very low-cost way. They have regulatory
approval to furnish gas and gas liquids into the Caribbean and Central and South America. They will be able
to deliver half-priced energy to countries that have some of the highest electricity costs in the world. It also
will reduce their emissions by more than 50 percent. SeaOne is a great story of American ingenuity helping
solve some of our island neighbors’ biggest problems. Through SeaOne, Forrest has realized his goal of
creating a successful startup company with significant ownership during the last third of his business life.
Forrest has been given many industry, educational, fundraising and community development awards in
his career. He was named International Citizen of 2008 from the Houston World Affairs Council and was
honored by his alma mater, KU, as a Distinguished Alum. In 2014, he was honored to receive the Linz
Award, Dallas’ highest recognition for community involvement.
Sally and Forrest enjoy time with their 10 grandchildren, preparing them to lead successful lives and
incorporating the strong business and philanthropic traits that they have developed over these many years.
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Stan founded The Richards Group as a freelance practice after graduating from Pratt
Institute in New York. His work has received awards in virtually every major competition
in the world, and broader recognition has followed.
He was chosen by the Dallas Society of Visual Communications as “the single individual
who, over his career, has made the most significant contribution to the advancement
of creative standards in the Southwestern United States.” Pratt honored him with a
Distinguished Alumnus Award. Advertising Age featured Stan as a cover story; he
was included in The Wall Street Journal’s “Giants of Our Time” series and named an
Entrepreneur of the Year by Inc. magazine.
The University of Texas honored Stan with its Reddick Award for leadership in
communication, preceded by Walter Cronkite, Ted Turner and Bill Moyers. Southern
Methodist University announced the Stan Richards Creative Chair and, in the same year,
Stan received the AIGA Gold Medal, the award for career achievement in design.
In 1999, Stan received the highest honor available to a creative with his election to the Art
Directors Hall of Fame, joining Walt Disney, Norman Rockwell and Andy Warhol.
In 2014, The University of Texas renamed its nationally recognized advertising program
the Stan Richards School of Advertising & Public Relations. And in April 2017, Stan was
inducted into the Advertising Hall of Fame, an honor reserved for only the most legendary
contributors to our industry.
Stan serves, or has served, on many boards: The Salvation Army, the Episcopal School of
Dallas, YMCA, Cooper Aerobics Enterprises, the Dallas Symphony Association, United
Way, the Creative Committee of the 4A’s, Pratt Institute Board of Trustees, and the Mayo
Clinic Center for Innovation.
Apart from business, Stan skis in Utah and fly-fishes the backwaters of Laguna Madre.
And at 6:30 every other morning, you’ll find him logging miles in spin class.
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Carl Sewell joined the family automobile business in 1967, after graduating from Southern
Methodist University and serving a stint in the Army. His father had begun selling cars in
1911. Carl is a third generation automotive dealer. His daughter, Jacquelin, and son, Carl,
are the beginning of a fourth generation. In 1967, the business had one franchise with sales of
$10 million. Today, sales are in excess of $1.9 billion. Sewell Automotive Companies consists
of 17 dealerships representing the following franchises: Audi (3), Buick-GMC, BMW,
Cadillac (4), Infiniti (3), Lexus (2), Mercedes-Benz, MINI and Subaru.
Carl has served as chairman of Audi, Lexus and Cadillac National Dealer Councils, as well
as a member of the Infiniti Marketing and Product Dealer Councils.
He is a member of the Board of Trustees of SMU, where he served as chairman and the
SMU Cox School of Business Executive Board, where he also served as chairman. He is
on the board of Southwestern Medical Foundation. He has previously served as chairman
of Goals for Dallas and board member of the Neiman Marcus Group, Southwest Media
Corporation, First City Bank, Ford Bank Group, United National Bank, American Tire
Distributors, Dallas Chamber of Commerce and the State Fair of Texas.
Carl has lectured at Southern Methodist University, The University of Texas, Texas A&M
University, the University of Virginia and Harvard University. He has spoken to groups from
BMW, General Motors, Hyundai, Toyota, IBM, Hewlett-Packard, Amoco and Apple Computer.
He is author of Customers for Life, named best book of 1990 by Tom Peters. With sales of
more than one million copies, Customers for Life is published in 17 languages and has been
re-released by Doubleday.
Carl believes that the most important things to do to be successful are:
1. Learn from mentors.
2. Decide how good you want to be.
3. Have a profound knowledge of your business.
4. Hire the best and brightest people.
5. Never, ever be satisfied with your level of performance.
There is no choice but to improve.
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Morris and William Zale immigrated to America from Shershova, Poland (now Belarus) in 1906.
Their family moved to Fort Worth, Texas following their uncle, Sam Kruger, who was a watchmaker.
Sam saw an opportunity to open a jewelry store in Wichita Falls, then the hub of development for
newly discovered oil fields in west Texas. Morris (M.B.) dropped out of school after the sixth grade
and moved to Wichita Falls to apprentice under Uncle Sam. Seeking independence, M.B. moved
to Graham, Texas, opening a jewelry counter in a drugstore. The local Ku Klux Klan began weekly
protests, burning crosses every Saturday night near M.B.’s store, after learning that M.B. was
Jewish. M.B. got the message, returned to Wichita Falls, and opened his first jewelry store. His target
customer was the “roustabout” oilfield worker. M.B.’s marketing concept was aggressive advertising,
value pricing and a novel new payment plan called “consumer credit.”
As the country descended into the Great Depression, M.B. managed the Wichita Falls store, brother
Bill, the Oklahoma City store and brother-in-law Ben Lipshy, the Amarillo store. Attention to details
and expenses allowed the company to survive these difficult years. At the end of World War II,
Zales had 12 stores. These men had established a company that was now prepared to capitalize on
the post-war growth. Together, M.B., Bill and Ben would guide the company for more than four
decades. Market segmentation began in 1946, when the company purchased Corrigan’s Jewelers
of Houston, entering the more upscale “carriage trade” segment of the business.
In 1951, the company established the Zale Foundation to support charitable activities in cities
where the company had stores. Being involved in the local community was an important core
philosophy of the company. In 1957, Zales went public to prepare for growth, allow employees to
become financial “partners,” and started the first Employee Profit Sharing plan. Stock options for
employees allowed many to benefit greatly when the company was sold in 1986.
The development of enclosed mall shopping centers provided new opportunities for growth, and
Zales became a prime tenant. As the company grew, by either opening new stores or acquiring
other fine jewelers, a vertical integration plan was adopted. By developing exclusive products and
maintaining superior quality, customer value was assured.
The retail jewelry business grew, both domestically and internationally over the years. At its zenith,
Zales Corporation operated stores in all 50 states, England, France, Germany, Switzerland, Guam,
Japan, Hong Kong and South Africa. In 1986, when Zale Corporation was sold, the company
operated more than 1,700 stores with $1.3 billion in revenue.
The Zale and Lipshy families have been supportive of many educational and philanthropic causes.
Some examples are Bishop College (now Paul Quinn): library and board membership; SMU:
scholarships for the first African American students; UT Southwestern Medical School: scholarships
for the first African American students, endowed chair in neurology and led the effort to establish its
first dedicated hospital— Zale Lipshy University Hospital; State of Israel: assisted in establishing a
diamond industry and established a trade school in Ramat Gan; Desi India: donated and established
Ghandi Lincoln Hospital; Texas A&M University: conceived of and established the Center for
Retailing Studies in Mays Business School and endowed the M.B. Zale Chair in Retailing.
The Zale/Lipshy families continue the legacy of their patriarchs today through the activities of the Abe
Zale Foundation, the William and Sylvia Zale Foundation, the M.B. and Edna Zale Foundation and
the Lipshy Family Philanthropic Fund of the Dallas Jewish Community Foundation.

